Organizational Outreach Curriculum Professional Development

Made in Florida Industry tours, for grades 7 through
12, are designed to create student’s interest in today’s
modern manufacturing careers and encourage the
enrollment in the essential technology programs

4 !available throughout the state. From post our
i surveys, 75% of the students either Agreed or
Strongly Agreed that the tour was helpful to
4 their understanding of jobs and career options.
87% Agreed or Strongly Agreed that they wanted a
high-skill, high-wage position.

Total costs Tours Total number
(2004—2008) (2004-2008)

Student Transportation $24,450.00 High Schools 61
Manufacturers In-kind Contributions $47,700.00 Middle Schools 24
FLATE’s Contributions $15,000.00 Other Institutions 13
. Manufacturing Sites 40
Percentage of students who considered
a career in manufacturing. Total # of Students 2,014
Total # of Educators 194
WHAT STUDENTS SAY ABOUT
Before the tour After the tour THEIR TOUR EXPERIENCE.

“Mawn! That was cooll

When [ turn 18, 'm
golng to come back here
and apply for a job. They,
have so many

opportunities!!

Jim Lewis, 10th Grader
Dixie Hollins High School
St. Petersburg, FL

@ This activity supports FLATE's goal to recruit and retain students into STEM career and education pathways.

www.fl-ate.org | www.madeinflorida.org | email: outreach @fl-ate.org
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